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Overview of presentation

* Brief description of social network strategy (SNS)
* How SNS fits into existing KP programs

* SNS successes in PEPFAR

* SNS best practices

* Resources
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What is social network strategy (SNS)?

A recruitment strategy for reaching and providing HIV
counseling, testing, and referral services (HTS) to persons who
are unaware of their HIV infection by using social network
connections to locate individuals at the highest risk for HIV

SNS can be particularly useful in finding key populations and
others who are at risk for HIV but have not had easy access to
HTS
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Recruitment Through Coupons/Vouchers




SNS concept basics

Underlying assumption - People in the same social network
share similar risk behaviors for HIV
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Overall strategy - Enlist HIV-positive and high-risk, HIV-negative
persons (recruiters) to identify individuals from their social,
~sexual, and drug-using networks (network members) for HTS
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Tactic - Use monetary or non-monetary incentives to encourage
testing and recruitment of network members
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Evidence-based Strategy
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Undiagnosed HIV Infection: The Social Networks
Demonstration Project

I Lisa W. Kimbrough, MS, Holly E. Fisher, PhD, Kenneth T. Jones, MSW, Wayne Johnson, MPH, Sek

ORIGINAL PAPER

Using Social Networks to Reach Black MSM for HI\ : :
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How SNS fits into KP programs

Two ways to find recruiters/seeds:

'« Start with someone
diagnosed at an HTS or

= || othersite (MAT, ART, etc.)
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e |dentify a peer in the
community with characteristics
that facilitate recruitment of
social network members
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SNS works in many situations

* Have implemented with many KP types:
« Examples: Sex workers, MSM, PWID, Transgender people

* Trainings and implementation (in-person and virtual):
« Kenya, Tanzania, South Africa, Zambia, Malawi, Thailand
» Especially during Covid:

« Eases pressure on group gatherings for HTS (e.g., outreach/moonlight
testing)
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Photo Coupons to Recruit Network Members

 Participants take photo of each
paper coupon using cell phone

 Participants send photo to
network members (via text,
What's App, email, etc.)

* Network members present
photo coupon upon testing
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KENYA: SNS yield by KP Implementing partners
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MALAWI. SNS yield per district for MSM

March 2019-Jdune 2021
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Keys to SNS success

e [nitial virtual training and trouble shooting

» Constant monitoring of SNS referrals and coupons
» Consult local KPs about incentives

* Work with KP groups to develop coupons

* Be flexible to include KP with previous HIV diagnosis

» Extends index testing for some KPs
 Female sex workers, MSM
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Resources by request

* Materials to implement SNS

* Pre-recorded training Social Network Strategy

m Od u | eS A Tool for Peer-Driven HIV Testing

« CDC Prevention Branch Virtual Training
Deeper Dive presentation in ¥ ,,{ Qrqr
September 2021 DU e ®

. CDC Key Populatlons Team

* SOPs, coupons, etc. from
multiple countries
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Thank you!

» Contact Trista Bingham at tub9@cdc.gov for links to
materials
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